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Figure 6 - Key Format Metrics

Click Avg. Ad Avg. Video |Avg. Engage
Format Through | Interaction | Display Time | Play Time Time
Rate Rate (Seconds) | (Seconds) (Seconds)
Expandable Multi-Panel 0.18% 3.48% 61.72 12.35 11
Expandable Single-Panel| 0.12% 3.64% 59.26 11.28 9
Floating Expandable 0.39% 0.04% 71.22 0.09 8
InPage Banner 0.19% 1.64% 50.22 14.28 16
Messenger 0.13% 19.91% 175.31 10.47 51
Branded Canvas 0.97% 7.23% 37.54 23.72 —
Peelback 0.05% 0.08% 78.60 13.22 40
Pushdown 0.34% 0.63% 73.79 8.84 24
Synchronized Banners 0.31% 0.01% 69.55 — 57
Transitional 2.88% 0.39% 12.39 4.23 —
Video Cube 0.15% 4.23% 150.47 9.01 —
Wallpaper 0.89% — 70.42 — —
Figure 7 - Glossary
Metric Definition
Click Through Rate Total clicks divided by total impressions

Total positive user interactions divided by Rich Media

Interaction Rate )
Impressions

The average amount of time in seconds that an ad has been

Average Ad Display Time shown on the web page

The average amount of time in seconds that a video has

Average Video Play Time played with the ad (includes both auto and user initiated)

The average amount of time in seconds that a user has

Average Engage Time spent interacting with the ad




