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Metric Definition

Click Through Rate Total clicks divided by total impressions

Interaction Rate Total positive user interactions divided by Rich Media 
Impressions

Average Ad Display Time
The average amount of time in seconds that an ad has been
shown on the web page

Average Video Play Time
The average amount of time in seconds that a video has 
played with the ad (includes both auto and user initiated)

Average Engage Time
The average amount of time in seconds that a user has
spent interacting with the ad
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Figure 6 - Key Format Metrics

Figure 7 - Glossary


